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Abstract: The construction of characteristic towns has been popular in recent years. These 

towns are trying to utilize their distinctive features to create competitive advantages and 

foster local economic growth. Among all types of towns, it’s evident that significant 

opportunities exist for developing tourism-focused characteristic towns in China. This 

paper's primary case study centers on Yangzhou, a town renowned for its rich tourism 

tradition in China. Also, a comparative case of Xi'an provides insights into the operational 

patterns and strategic advantages in tourism development. Methodologically, a hybrid 

approach is employed, including direct observations and a tailored survey to assess the 

impact of tourism on Yangzhou's residents. The findings from this research are anticipated to 

offer targeted recommendations for enhancing tourism development and resident satisfaction 

in characteristic towns like Yangzhou. Overall, this essay provides a comprehensive analysis 

of the factors contributing to the success of characteristic towns in China, with a focus on 

tourism, cultural and technological integration, and sustainable community development. 
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1. Introduction 

Characteristic towns are defined by their unique industry orientations, cultural identities, tourism 

attractiveness, and community functions [1]. They often leverage these distinctive features as 

competitive advantages to draw in a targeted consumer base, helping foster the local economy. This 

essay is going to examine the reasons and operational patterns of characteristic towns that focus 

primarily on tourism. It includes an in-depth case study of Yangzhou, a town in China that is 

well-known for its rich tourism tradition. Additionally, the analysis will draw on a comparative study 

of Xi'an and the contemporary tourism scene in Yangzhou, supplemented by data from a survey 

investigating the impact of tourism on the residents’ everyday lives. Finally, relevant 

recommendations will be presented. 
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2. Literature Review  

2.1. Positive impacts of characteristic towns 

2.1.1. Promote the development and innovation of regional industries 

Once deciding to develop a characteristic town, the first step, naturally, is to select a specialty 

industry. This unique industry ensures that the town has a competitive advantage over other 

traditional towns and, to some extent, effectively avoids homogenized competition [2]. Sequentially, 

with support from different sources, dominant industries in characteristic towns can capture new 

opportunities to realize new upgrading and innovation. For instance, instead of developing traditional 

characteristic tourism towns, Jiangsu Province focuses on emerging industries, such as high-end 

manufacturing, creative entrepreneurship, and information technology [3].   

 

Figure 1: Distribution of characteristic town industries in Jiangsu Province. 

Additionally, cultural elements are imperative among all the elements in a characteristic town. 

Thus, cultural elements have been utilized in recent years to inspire innovation, invigorate traditional 

industries, and facilitate a more comprehensive industrial chain [4]. According to research conducted 

by Cushman & Wakefield , Chengdu OCT Anren Ancient Town has created an integrated industrial 

chain through a wise industrial division [5]. As is shown in Figure 2, cultural tourism in Anren Town 

is regarded as a core industry that is being developed as a priority. Numerous industrial zones 

surround the core, allowing the system to produce even more impressive revenues.  
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Figure 2: Industrial division in Chengdu OCT Anren Ancient Town. 

As a result, the development and innovation in regional industries and their operating patterns can 

effectively stimulate the local economy in characteristic towns. 

2.1.2. Foster harmonious livelihood 

Numerous employment positions are undoubtedly created during the construction of characteristic 

towns and their specialty industries. In 2018, when only considering European employment status in 

cultural activities, 8.7 million people were engaging in relevant work [6]. Meanwhile, it is highly 

possible that job circumstances in characteristic towns will attract more talents to participate in 

strategy-making and town-building, making the place a better one to live in.   

Governments in characteristic towns are required to formulate people-oriented policies to attract 

and retain more residents. Some typical examples include rationalizing housing density, improving 

infrastructure, and providing well-laid-out stores and factories [3]. Gradually, dwellers in 

characteristic towns will achieve a higher sense of well-being. 

2.1.3. Protect the environment and guarantee sustainable development 

A characteristic town could elevate ecological and environmental protection to a new height [2]. This 

is attributed to a characteristic town's essence, an agglomeration of socio-economic spaces integrating 

production, living, and ecological functions [7]. Consequently, most policy implementers are 

concerned about environmental protection when building characteristic towns, which could also 

guarantee their sustainable development in the future. 

2.2. Opportunities for developing characteristic towns in China  

2.2.1. Historical and current statement calls for tourism towns 

Undoubtedly, China stands as a remarkable country steeped in a profound historical legacy and 

cultural diversity, which creates a fertile ground for the development of tourism—an industry in 

which China has a unique edge, also in the creation of characteristic towns. Cultural tourism is a 

highly-participated industry that reflects people’s longing for a better life [8]. Hence, it is evident that 

the construction of characteristic towns in China must embody the methodology of "integration of 
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culture and tourism," thereby enhancing visitors' cultural immersion and experience. Furthermore, 

in the post-COVID-19 era, there is a obvious hunger for cultural exploration among the public, 

fueling a greater desire for travel. All these factors converge to illustrate the burgeoning 

opportunities for constructing characteristic towns featured by cultural tourism.  

2.2.2. New development of intangible cultural heritage serving characteristic towns. 

If we glimpse the current consumption trends in intangible cultural heritage, the size of consumers in 

China has already reached hundreds of millions [9]. The dissemination channels of intangible cultural 

heritage have become diversified and dominated by digital economy forms like live broadcasts and 

short videos.  

Furthermore, the designs of intangible cultural heritage are becoming more aesthetically pleasing 

to young people. The 2022 Intangible Cultural Heritage Consumer Innovation Report indicates that 

the 90s and 00s have become the mainstay of intangible cultural heritage consumption [9]. This 

statement reveals that tourism characteristic towns should utilize intangible cultural heritage to attract 

more new bloods. 

With aspect of technical elements, the novel promotion of intangible cultural heritage can help 

characteristic towns attract more visitors. For example, a virtual simulation animation is used at the 

famous picture “Riverside Scene at Qingming Festival”, which has attracted numerous young visitors 

[10]. In addition, intangible cultural heritage can be stored as digital forms in the museums [11]. This 

greatly diversifies visitors’ experiences.  

3. Methodology 

This essay employs a hybrid approach to learning about tourism development in Yangzhou. It 

integrates a case study of Xi'an, direct observations of Yangzhou's tourism phenomena, and a survey 

investigating the impact of tourism on the residents’ everyday lives. 

The survey is designed as follows: 

Recognizing the critical role of residents' perspectives in shaping tourism-focused towns, a 

detailed survey has been designed to capture local attitudes towards Yangzhou's tourism development. 

The survey employs a Likert scale (1—Strongly Oppose to 5—Strongly Favor) across ten questions: 

Q1. The ancient buildings in Yangzhou have regional characteristics. 

Q2. Assuming you are a foreigner, would you like to visit Yangzhou's special attractions (e.g., 

Dongguan Street, Slender West Lake)? 

Q3. Yangzhou is a livable city with a good environment. 

Q4. Yangzhou's transportation facilities can accommodate both locals and tourists (there are 

convenient transportation facilities). 

Q5. Yangzhou's history and culture are well explored. 

Q6. Yangzhou's tourism construction has not affected the daily life of locals. 

Q7. Yangzhou's cultural construction and commercialized facilities meet the needs of consumers 

nowadays. 

Q8. You are willing to introduce and publicize the characteristics of Yangzhou to your new friends 

when you go out. 

Q9. Yangzhou's tourism development has unleashed the potential for local employment. 

Q10. Are you satisfied with the development of tourism in Yangzhou? 

After collecting 100 responses from local residents, the average scores of each aspect will be 

calculated and compared to see the exact impacts.  
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4. Case study -- Xi’an 

4.1. Basic situation on tourism of Xi’an 

In 2023, Xi'an, renowned as one of the "Four Great Ancient Capitals of the World," witnessed a 

remarkable surge in tourism, transporting a total of 151,857,200 passengers, which marked a 148.6% 

increase [12]. During New Year's Day holiday, tourism orders in the city increased by 395% 

year-on-year, and attendance at key scenic spots reception rose by 116% [12]. This dramatic growth 

reveals the great achievement of Xi’an’s tourism. 

Undoubtedly, Xi'an captivates visitors with its unique historical charm. However, the successful 

integration of modern elements with its rich traditional culture has truly pushed Xi'an to the forefront 

of the tourism industry.  

4.2. Historical culture -- Dayan Pagoda Square 

Among all the attractions, the Dayan Pagoda Scenic Area is one of the most typical spots built around 

Tang culture. The Dayan Pagoda Square is designed to be neat and orderly, which fully draws on the 

layout design form of "Li Fang" in the Tang Dynasty. The square is distributed with sculptures and 

platforms of varying heights. The difference in height between north and south is about 9 meters, and 

the square is subdivided into nine platforms, which is in line with the ceremonial system in Tang 

Dynasty [13]. Meanwhile, the delicate design has potentially added the aesthetic value of Dayan 

Pagoda Square. 

 

Figure 3: The structure of Dayan Pagoda Square. 

The north wall of the Dayan Pagoda Square concentrates on the relief area, featuring the "Great 

Tang Dynasty" as its theme [14]. The 106-meter relief characterized the prosperity of the Great Tang 

Dynasty, which not only promote the ancient culture, but also functions as a divider of the square. The 

delicate relief adequately demonstrates the graceful and elegant Tang culture and integrates it into its 

ground design, enhancing the cultural connotation of the plaza ground landscape.  
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Figure 4: Relief in Dayan Pagoda Square. 

In terms of the landscape design of the Dayan Pagoda Square, Xi'an has indeed taken full 

advantage of its rich historical resources. 

4.3. Innovative framework of tourism -- Datang Everbright City & Shanxi Museum 

As a Wanghong (meaning highly-valued on the Internet) city in China, Xi’an has established a triadic 

theoretical framework of tourists–media–cities (ToMeCi) to publicize its unique characteristics [15]. 

In contemporary society, media representations of destinations play a significant role in the 

attractiveness of tourism.  

A prime example of leveraging social media's influence is Datang Everbright City. When typing 

this spot on a platform like Tiktok, the prosperous Tang Dynasty, remodeled by modern technology, 

will be presented to every netizen. The fantastic visual attraction on the screen is one of the strongest 

driving forces that has made Xi’an an acknowledged city in Wanghong. In terms of novel promotion, 

the most popular case would be the tumbler performance in Datang Everbright City. The performance 

in 2019 earned more than 230 million views on TikTok, attracting many travelers to Xi’an to see the 

actress perform [15]. Following the trend online, more tourists decide to visit Xi’an, “clock in” at 

some famous spots, and post images of their trip to social media. Thus, escalating tourists will be 

attracted to Xi’an. It’s obvious that social media led Xi’an’s tourism to a virtuous circle. 

 

Figure 5: The night scene of Datang Everbright City. 

Apart from traditional travel, the Shanxi History Museum in Xi’an also holds digital exhibitions 

on its website, allowing people to enjoy cultural relics without leaving home. The digital exhibition is 

in the form of exploration with interactive game sessions during the visit. With advanced technology 

like VR, the digital artifacts on display are very real and vivid, and there is no difference from what is 
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seen by human eyes. When visiting the online museum, tourists can gain deeper insights into those 

cultural relics, which in turn increases their interest in enjoying it in person.  

 

Figure 6: A digital exhibition on the Shanxi History Museum Website. 

5. Case analysis -- Yangzhou 

5.1. Basic information about tourism in Yangzhou 

Yangzhou, located in Jiangsu Province, is a town that is celebrated for its significant focus on tourism. 

With a history stretching back over 2,500 years, Yangzhou is not only steeped in rich cultural heritage 

but also distinguished as the "Capital of East Asian Culture." 

As a traditional tourism characteristic town, Yangzhou boasts a wealth of travel resources. The 

city's mild climate fosters lush and diverse vegetation, which is particularly vibrant during the spring 

and summer months. Culturally, Yangzhou is a treasure trove of artistic expression. As the Yangzhou 

Municipal Government noted in 2024, the city proudly hosts over 20 arts recognized as part of the 

national intangible heritage list, including the Yangzhou Opera, exquisite lacquerware, and delicate 

jade sculpture.  

Tourism remains a cornerstone of Yangzhou’s economy. In 2023, the city welcomed 

approximately 103.212 million domestic and international tourists, generating a staggering 100 

billion RMB in its tourism revenue [16].  

5.2. Strengths of targeting and innovation -- Grand Canal Museum & Pishi Street 

Like other traditional characteristics towns, Yangzhou's main visitors are families and young 

generations. Recognizing this trend, Yangzhou has implemented innovative strategies to effectively 

cater to these demographics. 

The Grand Canal Museum in Yangzhou is particularly well-suited for parents with children who 

prefer educational experiences. The museum showcases the comprehensive history of the Grand 

Canal’s transformation, allowing children to understand this canal more deeply. To enhance the 

learning experience, the museum is equipped with ample interpretative tools and dedicated volunteers 

who assist visitors in understanding the exhibits more thoroughly. 

Another significant motivator for family travel is the desire to escape the routine of daily life for 

relaxation and rejuvenation. To align with this need while adding an element of fun, the museum has 

introduced multiple virtual reality setups that present vivid views of the ancient Grand Canal. The 
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unique immersive role-playing experience, "Labyrinth Escape of the Canal," has also become a 

popular attraction, drawing numerous children and young adults.  

 

Figure 7: The Grand Canal Museum. 

 

Figure 8: Roles in "Labyrinth Escape of the Canal". 

Pishi Street in Yangzhou is always filled with young people, likely due to the specialty stores that 

line the street. These stores are thoughtfully decorated in styles that resonate with the preferences of 

the younger demographic, making it a popular spot for them to "clock in" and experience.  

Additionally, the street is home to numerous souvenir shops that carry a range of novel items 

tailored to the tastes of young consumers.  

 

Figure 9: A “coffee & book” shop on Pishi Street. 
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Figure 10: Lacquered fan making in Yangzhou. 

5.3. Weaknesses of homogenization and design -- Dongguan Street & Xie Fuchun 

As an ancient characteristic town, Yangzhou is inevitable to construct antique streets. Dongguan 

Street is one of the most typical ones. However, this street is currently facing significant challenges 

related to homogeneity. The goods available on Dongguan Street largely lack Yangzhou's unique 

characteristics and are similar to items that can be found on antique streets in other cities. Tourists 

have noted that even the snacks and drinks, such as yogurt and tofu, are indistinguishable from those 

offered in other historic towns. 

 

Figure 11: The appearance of Dongguan Street. 

In addition, Yangzhou suffers from a scarcity of prominent local brands. Xie Fuchun, established 

in the 1830s, is one of the few well-known brands from Yangzhou, serving as China's first cosmetic 

enterprise. Despite its rich history, the brand has struggled in recent years. Most of the time, there are 

hardly any customers in the store because many potential customers are unaware of the superior 

qualities of Xie Fuchun’s makeup products. Furthermore, the brand's sketchy packaging and store 

decoration may fail to attract tourists' interest or encourage purchases. This situation highlights a 

missed opportunity for Yangzhou to capitalize on its heritage brands. 

Proceedings of  the 8th International  Conference on Economic Management and Green Development 
DOI:  10.54254/2754-1169/120/20242547 

174 



 

 

 

Figure 12: The product and store outlook of Xie Fuchun. 

5.4. Impact of character town construction on Yangzhou residents -- Survey analysis 

There were 100 valid responses collected in total. The diagram below displays the total number of 

each score as well as the average scores: 

Table 1: The number of each score. 

 1 2 3 4 5 

Regional characteristics 6 1 4 14 75 

Tourist attractions 5 1 7 15 72 

Environment & Living 

conditions 
6 3 3 13 75 

Transportation facilities 3 16 24 19 38 

Historical & Cultural 

exploration 
4 5 18 20 53 

Influence on locals’ daily lives 6 12 22 18 42 

Consumer needs 5 5 25 23 42 

Confidence in hometown 4 5 5 12 74 

Employment situation 6 6 14 24 50 

Overall development of tourism 4 3 21 26 46 
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Table 2: Average scores of the satisfaction situation. 

 
Average 

scores 
  

Regional characteristics 4.51   

Tourist attractions 4.48   

Environment & Living conditions 4.48   

Transportation facilities 3.73   

Historical & Cultural exploration 4.13   

Influence on locals’ daily lives 3.78   

Consumer needs 3.92   

Confidence in hometown 4.47 < 3.90 Relatively unsatisfied 

Employment situation 4.06 3.90 - 4.45 Moderate 

Overall development of tourism 4.07 > 4.45 Satisfied 

 

Excluding residents' inherent affection for their hometown, the average scores can be divided into 

three levels to measure their satisfaction with Yangzhou's tourism aspects. A score above 4.45 

indicates that residents are satisfied with this facet of Yangzhou’s tourism. Conversely, a score below 

3.90 suggests dissatisfaction. Scores that fall between these two extremes represent a moderate level 

of satisfaction. 

Satisfied level (Average score > 4.45) : 

Elements contributing to this high level are primarily related to Yangzhou's natural and cultural 

heritage, including the local environment, regional characteristics, and tourist attractions. This 

demonstrates that Yangzhou possesses the essential qualities expected of an ancient town. 

Consequently, residents exhibit strong confidence in its travel resources. 

Moderate (Average score in 3.90-4.45) : 

This category highlights the aspects related to Yangzhou’s tourism industry's operation, 

suggesting ample space for enhancement. Specifically, Yangzhou might not have fully leveraged its 

local tourism potential or implemented innovative strategies to attract targeted customers effectively. 

Moreover, the tourism sector's contribution to local employment could be further optimized. 

Enhancing these areas could significantly increase the benefits tourism brings to the city. 

Unsatisfied level (Average score < 3.90) : 

The relatively lowest scores in this category reveal significant resident dissatisfaction, primarily 

due to the adverse impacts on their daily lives. During peak travel seasons, locals often experience 

inconvenience. Roads near popular attractions frequently become congested, reflecting that the 

existing transportation infrastructure is inadequate for handling the demands of tourism growth. 

Such issues disrupt the daily pace of life for Yangzhou residents, highlighting critical areas needing 

attention and improvement. 

Although the sample size was adequate for statistical analysis, there are still limitations. The 

survey may only partially represent some demographic groups living in Yangzhou, which can affect 

the generalizability of the findings. 

6. Conclusion and Recommendation 

The exploration of characteristic towns, particularly through the cases of Yangzhou and Xi'an, 

demonstrates the critical role these towns play in leveraging their unique cultural and historical assets 

to boost tourism and local economies. This essay illustrated how such towns exhibit their inherent 
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heritage and adapt it to modern demands. To achieve this, characteristic towns such as Yangzhou 

should consider the following: 

1) Thoroughly learn and tap into local resources: 

A characteristic town that effectively understands and exploits its unique local resources, both 

culturally and naturally, can brand itself more distinctively (Quinn, 2013). This makes marketing 

campaigns more compelling and can help the town stand out in a crowded tourism market. A robust 

local flavor can be a powerful tool in promotional strategies, attracting those looking for unique 

vacation destinations. 

2) Implement innovative strategies: 

In the conventional commercial framework, characteristic towns should constantly monitor 

evolving consumer preferences and update and refine their offerings promptly. Additionally, they can 

innovate their operational models, such as introducing stamp-collecting activities, to enhance the 

interactivity of local tourism experiences. Such strategic innovations are crucial for boosting their 

competitive edge in the market. 

3) Drive tourism with intangible cultural heritage: 

Characteristic towns, especially those with a long history, can use their intangible cultural heritage 

to drive tourism. On the one hand, they can spend more time on product research and development to 

produce goods of higher quality that are in line with mainstream preferences. On the other hand, these 

towns are likely to see improved performance by actively encouraging visitors to create and preserve 

intangible cultural heritage. Such innovative engagement strategies are poised to attract greater 

attention and interest. 

4) Utilize the strength of social media: 

Characteristic towns focusing on tourism can develop a professional, visually appealing social 

media presence that highlights the town's uniqueness and beauty. For instance, it’s recommended to 

use high-quality images, videos, and engaging stories to showcase the town's attractions, cultural 

events, and local experiences. Platforms like TikTok, Instagram, and Facebook are especially useful 

for visual storytelling. 
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