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Abstract: Laws can have a certain impact on economic development, especially anti-
monopoly laws. The reason to study this important social issue is because it is crucial to
China's national situation. In many industries in China, especially the Internet, technology,
and finance, the market tends to be highly concentrated. This not only threatens small and
medium-sized enterprises but may also be detrimental to consumers. The lack of effective
anti-monopoly supervision may lead to social inequality and a widening gap between the
rich and the poor, which is contrary to the goals of China's socialist modernization drive.
Therefore, the anti-monopoly law has special and important significance in China and needs
further study and improvement. The theme of this paper is to analyze the role of the anti-
monopoly law in sustainable economic development. Research methods include case
analysis and literature research. The result shows that the importance of anti-monopoly law
is mainly reflected in preventing abuse of market position and regulating that market
players cannot abuse their market position to engage in unfair competition. At the same
time, it can also realize the effective allocation of resources, which can ensure that the
market can improve overall social welfare in an environment of sufficient competition.
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1. Introduction

In the current era of the digital economy, some companies accumulate and control a large amount of
data, resources, and users through the development of platform technology and then establish a
digital platform that occupies a strong market position, and this is so-called platform capitalism.
However, if these digital platforms, because of their rapidly rising market position, block data,
crowd out competitors, and issue unequal contract terms, then this is suspected of violating the anti-
monopoly law in the market. As a result, regulators in many countries have begun to pay attention
to the anti-competitive issues that platform capitalism can bring and have taken measures such as
requiring platforms to open data access or even breaking up certain parts of the enterprise to protect
fair competition in the market and achieve sustainable economic development. Building on previous
research on antitrust law on this topic, such as Professor Chee's, which identified potential barriers
to foreign investors in Chinese law, the author will focus on the potential impact of China's antitrust
law on the domestic market [1]. This article will begin with the specific case of monopolies and
explain their consequences in turn, explaining the importance of anti-monopoly law and its benefits
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to the economy. The use of examples, literature research aims to make the development of China's
anti-monopoly supervision law more scientific, ensure social fairness, ensure the effective
allocation of resources, and make China more in line with international laws and regulations in the
era of global economics.

2.  Anti-monopoly Laws

The history of monopolies in business dates back a long time. Such practices hurt the economy, and
governments have been forced to put measures in place to protect small businesses from the unfair
practices of large companies. In America, the common law referenced is Sherman’s Anti-trust Act
(1890). This law was born out of efforts by the government to prohibit trusts that were dominating
major industries and destroying competition. Under the Act, individuals and companies that violate
the laws are punishable by fines and jail sentences. For countries like China that shifted from a
centrally planned economy in the late 1970s, its anti-monopoly laws remained experimental until
they were fully adopted on August 30, 2007, as the Anti-Monopoly Law [2]. Its provisions are
similar to those in other countries, including the prohibition of unfair mergers, abuse of power, and
requiring companies to provide notice of merger intentions. The laws have become fundamental in
shaping the country’s competition policy reforms. While some companies are expected to achieve a
natural monopoly organically, some of them pursue dominance through unethical practices that are
today defined in anti-trust laws established by different countries. In America, major examples are
Standard Oil Company and Google. Standard Oil Company was founded in 1863 and grew to
dominate the oil refinery business in America [3]. However, its growth was at the expense of small
businesses in the industry. First, the company arranged discounted shipping rates with railroads.
The company got raw materials delivered to it and finished products delivered to the market at a
lower rate than its competitors [3]. This gave the company operational cost and pricing advantages
over competitors.

In 1871, the company entered an undisclosed alliance with refineries and railroads aimed at
controlling oil prices and shipping costs even though the alliance did not last long [3]. Standard Oil
Company was accused of threatening refineries to sell to them at a bargain price. The company
acquired other refineries. In 1874, the company acquired a newly built pipeline network that
supplied crude oil to competitors who refused the acquisition deal proposal [3]. This move was
aimed at forcing the companies to accept the deal. On another occasion, a new company wanted to
build a new pipeline and Standard Oil Company bought the land along the way the pipeline was
planned to pass through [3]. The company desperately wanted to eliminate competitors in the
industry and assert its control on business operations from production, processing, marketing, and
transporting. The alliances and acquisitions were in favor of the company but at the expense of
small businesses. In defense, the company argued that it had adopted a strategy dubbed
“cooperation versus competition” to imply that the company grew through cooperating with other
industry players. In reality, the company used its power and influence to control the market.
Through a court ruling, the company was broken down into independent companies [3]. To date, the
American government continues to monitor the market operations of large companies to enforce its
anti-trust laws.

3.  The Impact of Anti-monopoly Laws for Sustainable Economy

The American tech giant, Google, has been sued several times for violating anti-trust laws. In 2021,
17 states pursued a lawsuit against the company for its discriminatory advertising practices [4]. The
major concern was that the search function has been designed to prioritize content from companies
affiliated with Google and not from other sources. The search result page displays content from
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sources affiliated to Google thus directing online traffic to them and limiting traffic to content from
other sources. These discriminatory practices have affected the quality, cost, and innovations in the
industry as the company dictates the prices. Google controls most of the tools used in digital
advertising [5]. Aside from these anti-trust suits, Google has used acquisition as its main strategy to
gain a monopoly in the market. As of February 2023, Google’s market share for its search engine
was 93.37% [4]. The company has grown by buying rivals and ad vendors. Major acquisitions
include DoubleClick in 2007 for $3.1 billion, Invite Media, Ad Meld, Sprink, and Ad Mob, among
others. These acquisitions gave the company unrivaled power in digital marketing. Google also
acquired ITA Software, a search engine its rivals relied on for searches on travel. The company also
built Google Flights to keep searches for travel deals on its own platform. The ITA software was
acquired for $700 million [4]. In 2005, the company acquired Android which is used on mobile
devices. In 2021, mobile devices were rated as the fastest-growing source of online traffic at 60%.
70% of mobile devices in the world run on Android [4]. While Standard Oil Company built a
monopoly through control of the supply chain, Google has been challenged to use the acquisition to
dominate the market. Although there is no reasonable substitute for Google, monopoly limits
innovation possibilities as competitors seek to provide differentiated products and services from
what Google offers. The US Department of Justice said that Google is a "monopoly Internet
gatekeeper" and has been taking measures for years to prevent others from tampering with its
dominant position, such as signing an exclusive agreement that prohibits the pre-installation of any
competitive search services [5].

Over the years, economic structures have significantly changed and state-owned companies have
decreased, and the role of the private sector has significantly grown. With the current market-
oriented economy, the necessity for anti-monopoly laws is critical in shaping how the economy will
grow [6]. The Chinese fast-growing economy has attracted both foreign and domestic companies to
establish themselves in various industries. However, the practices of these companies can harm the
economy if left unchecked. In 2022, China reviewed its anti-monopoly laws and made them stricter.
The law addresses issues like merger reviews and creating a safe harbor for vertical agreements.
Several changes have been made. First, there are higher penalties to discourage merger control and
cartel conduct. Companies operating in the digital economy are forewarned not to abuse their power
using algorithms, platform rulemaking, or other advantages over rivals. The public is empowered to
bring a lawsuit against monopoly companies that damage the social public welfare. “Killer’s
acquisitions aimed at acquiring startups and emerging platforms are now viewed as anti-competitive
[7]. Companies are prohibited from adopting self-preference measures in their policies. With
companies like Alibaba growing to dominate major industries, the government is concerned about
having customers choose between a few options.

As one of the largest e-commerce platforms in China, Alibaba’s Taobao platform has annual
revenue of more than 300 billion yuan, and more than 30% of the country’s annual e-commerce
transactions are realized through Taobao [8]. Therefore, Alibaba’s influence on the Chinese e-
commerce industry cannot be ignored. To seek more benefits, Alibaba uses various methods to
entice these merchants, some of which have been found to violate anti-monopoly laws. The State
Administration for Market Regulation of China began investigating Alibaba Group under the Anti-
Monopoly Law in December 2020 [9]. The bureau stated that since 2015, Alibaba Group has
abused its dominant position in the domestic market and imposed an exclusive requirement on
merchants on the platform not to open stores or participate in promotional activities on other
platforms. Borrowing market power, platform rules, data, algorithms, and other technical means,
adopting a variety of reward and punishment measures to ensure the implementation of the "choice
of two" requirements, maintaining and strengthening its market power, and gaining an unfair
competitive advantage [10]. The bureau criticized Alibaba’s behavior as restricting market
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competition, affecting innovation and development of the platform economy, infringing on the
legitimate rights and interests of businesses, and harming the interests of consumers.

China's anti-monopoly law (AML), the State Administration for Market Regulation (SAMR),
made an administrative punishment decision on Alibaba on April 10, ordering Alibaba Group to
stop its self-preference behavior and imposing a fine of 18.228 billion yuan, or 4% of its 2019
domestic sales [9]. SAMR also issued an Administrative Guidance for Alibaba, requiring
comprehensive changes. For example, SAMR required Alibaba to establish a strong internal and
external antitrust compliance mechanism: to notify all concentrations below the AML notification
threshold, improve the complaint handling mechanism, and report the implementation of these
measures to SAMR as early as possible. In response, rival e-commerce giants Alibaba and Tencent
have agreed on launching the Taobao Deals App on Tencent's Social Media Platform WeChat,
which would allow Alibaba's retailers to reach out to WeChat users and accept payments through
WeChat Pay operated by Tencent [10].

In other economic sectors, the enforcement of the AML is guided by industrial policy priorities
such as building digital eco-systems, and the effectiveness of other governance mechanisms would
curb the monopolistic practices of the "digital gatekeepers". Following the Alibaba decision, SAMR,
jointly with the Cyberspace Administration of China and the State Taxation Administration,
summoned 34 tech firms and urged them to bring their commercial practices into compliance with
AML [11]. The government holds that this is a policy that harms the interests of customers and
encourages anti-monopoly services in the Chinese market, including online retail platforms, which
hinder the free flow of goods and impose unnecessary pressure on competitors. For example,
Recently, the deaths of two young employees of Pinduoduo have sparked a heated debate about the
excessive work culture of Chinese technology companies Pinduoduo, a rising e-retailer in China
and a strong competitor of Alibaba, was forced to set tight delivery times, encouraging drivers to
speed dangerously. In today's marketplace, competitors interact in a variety of ways through trade
associations, professional bodies, joint ventures, standard-setting organizations and other industry
groups. Such deals tend to be not only competitively benign, but also pro-competitive. However,
antitrust risks arise when competitors interact to the extent that they no longer act independently, or
when cooperation enables competitors to exercise market power together [12].

While China may not have a rich history with anti-monopoly laws, the country is very proactive
in learning from countries like America and adopting proactive measures to curb the behavior and
build a sustainable economy. Strengthening anti-trust regulations is important because a well-
regulated economy will lead to its long-term healthy development.

4. Discussion

Today, China's anti-monopoly legal system is gradually improving and strengthening. This trend is
expected to continue in the coming years. If we want to further regulate China's digital platforms
and markets, we need to strengthen antitrust regulation in key industries (such as technology,
finance, energy, etc.) to ensure fair competition in the market. We will revise and improve laws and
regulations, and constantly update and revise the existing anti-monopoly law to meet the needs of
future market and technological development. In addition, improving market transparency,
improving market understanding of and compliance with the antitrust law by issuing more policy
explanations and case studies, and setting up a government agency specifically responsible for
antitrust affairs to improve enforcement efficiency and professionalism are also necessary factors
[13].
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5. Conclusion

There is no doubt that the anti-monopoly law is of great significance to Chinese society. Its
existence not only makes Chinese platforms and markets more comprehensive and refined, which
includes special provisions for new forms of business such as the digital economy and the sharing
economy, but also ensures data- and technology-driven development. With the support of big data
and Al antitrust regulation will make the development of technology more scientific, ensure social
equity, and ensure the effective allocation of resources. With the globalization of China's economy,
the anti-monopoly law may consider more integration with international regulations to promote
cross-border business activities. In the future, there may be more participation from all sectors of
society, including academia, the business community, and the public, to make the anti-monopoly
law more comprehensive and effective. To sum up, China has a lot of work to do in anti-monopoly,
but there are also many opportunities and possibilities. With the rapid development of the economy
and the gradual improvement of the market system, anti-monopoly laws will play an increasingly
important role in China. In this paper, the analysis of the data content of each article is not deep
enough, the summary may not be complete, and only can make personal analysis and
characterization of the surface phenomenon.Future research will pay more attention to the deeper
meaning of the cited literature and the market meaning behind each data, so as to achieve a deeper
description of the anti-monopoly law and find out how other relevant laws can promote the Chinese
market.
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