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Abstract: This study analyzes the function of religion as a catalyst for social innovation,
highlighting how ethical frameworks and spiritual impulses embedded in diverse religious
traditions propel societal progress. This study examines the impact of religious social capital
on entrepreneurial activities, emphasizing how cohesive religious groups promote social
entrepreneurship and sustainable development. The research conducts a conceptual
examination of religious ethics, including compassion, justice, and communal duty, to
elucidate how faith-based principles foster altruism and resilience in social entrepreneurs.
The report also examines existing literature to evaluate the shortcomings in current research,
including the absence of a complete framework that incorporates many religious viewpoints
on social innovation. The research presents a conceptual framework demonstrating how
religious beliefs influence ethical decision-making, foster community involvement, and
augment intrinsic drive, so strengthening social innovation. These observations highlight the
significance of integrating religious ideas as essential resources for ethical and sustainable
societal advancement, promoting a cooperative strategy between faith-based and secular
groups in tackling intricate global issues.
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1. Introduction

The examination of religion as a fundamental catalyst for social innovation is highlighted by its
ethical and spiritual incentives that frequently surpass profit-driven objectives. Religious social
capital, as described in the literature, functions as a distinct resource that promotes entrepreneurial
activity, especially within cohesive religious communities, thereby augmenting the influence of
social capital on innovation [1]. Moreover, research demonstrates that religion substantially affects
social entrepreneurial intents among university students, with intrinsic motivation serving as a
mediator, thereby emphasizing the intrinsic ethical principles that direct social entrepreneurs [2].
Furthermore, Islamic ethics have had a beneficial influence on social innovation, underscoring the
idea that ethical frameworks rooted in religious beliefs can enhance entrepreneurial zeal and propel
creative social initiatives [3]. Faith-based social entrepreneurship, especially within Indonesian
mosques, illustrates how religious organizations can adeptly tackle social challenges while improving
community welfare, showcasing the practical effects of merging faith with social innovation
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initiatives [4]. These findings collectively demonstrate the essential influence of religion in fostering
social innovation via ethical incentives and community involvement [5].

The current literature about the impact of religion on social innovation indicates a notable research
deficiency, as the convergence of both domains is little examined. Although certain studies have
commenced exploring this confluence, they frequently concentrate on particular religious contexts or
traditions, resulting in a largely unexplored larger comprehension of religion's role in social
innovation. The framework for Islamic social entrepreneurship emphasizes the amalgamation of
Islamic principles with social entrepreneurship, predominantly in Muslim-majority environments,
indicating a necessity for a more expansive, interfaith approach [6]. The investigation into faith-based
social entrepreneurship in Indonesia highlights the capacity of religious institutions, such as mosques,
to facilitate social change; however, it is a case-specific analysis rather than a thorough assessment
of religion's wider influence on social innovation [4]. Additional study, including the impact of
Islamic ethics on promoting social innovation, highlights ethical aspects but fails to thoroughly
investigate the varied religious impacts across distinct traditions [3]. Furthermore, cross-national
studies examining religion and national innovation typically emphasize macro-level effects, such as
the adverse correlation between religiosity and innovation capacity, while neglecting the micro-level
mechanisms by which religion may promote social innovation [7]. The literature underscores the
capacity of religious diversity to foster innovation, although this is frequently addressed in relation to
patent activity rather than specifically to social innovation [8]. Moreover, whereas religious
entrepreneurial societies exhibit resilience and socioeconomic equity, the precise mechanisms by
which religious norms convert into social innovation are little examined [9]. Despite acknowledgment
of religion's capacity to impact social innovation, the literature is deficient in a cohesive framework
that synthesizes various religious traditions and their distinct contributions to social innovation,
highlighting a significant research gap for future investigations to explore.

Religious beliefs and ideals substantially enhance social innovation by promoting ethical
imperatives, societal togetherness, and humanitarian endeavors. Entrepreneurs guided by religious
principles frequently demonstrate increased altruism, which bolsters their career persistence and
propels social innovation initiatives, as indicated by research on religious entrepreneurs in China [10].
on the UAE, prosocial motivation, grounded on Islamic work principles, is recognized as a primary
catalyst for social innovation, indicating that intrinsic motives can foster significant community
efforts [11]. Moreover, Islamic ethics not only invigorate entrepreneurial zeal but also augment the
creative process, underscoring the significance of ethical frameworks in social entrepreneurship [3].
Moreover, religious entrepreneurial communities on the Asian subcontinent illustrate how collective
values and collaborative practices can mitigate socioeconomic inequities, fostering self-sufficiency
and efficient income redistribution [9]. These results collectively demonstrate how religious values
function as a distinct motivational framework for social innovation.

2.  Theoretical Concept and Discussions
2.1. Conceptual Foundations

Religion significantly influences moral conduct and societal accountability by offering organized
frameworks for ethical decision-making. Numerous religious traditions, including Islam, underscore
concepts such as justice, equality, and compassion, which direct followers in their socioeconomic
engagements and ethical decisions [12]. Islamic doctrines endorse practices such as Zakat and Waqf,
which enhance social welfare and economic fairness, hence cultivating a feeling of communal
responsibility [12,13]. Furthermore, research demonstrates that engagement in religious communities
fosters prosocial behaviors in adolescents, including empathy and volunteerism, implying that
religion cultivates moral reasoning and ethical behavior [14]. Moreover, religiosity has been
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associated with a heightened commitment to moral principles, since adherents frequently support
deontic rules that emphasize authority and loyalty in ethical deliberations [15]. Religion functions as
a fundamental framework that shapes individual conduct and fosters a communal sense of ethical
accountability within society [16].

Social innovation is a technique designed to tackle community concerns through sustainable,
economically feasible solutions that improve societal welfare and promote community-driven change.
The key objectives encompass enhancing physical and mental well-being, fortifying social cohesion,
and advancing environmental sustainability, in accordance with the Sustainable Development Goals
(SDGs) [17,18]. Integrating technology breakthroughs and multidisciplinary approaches can
profoundly influence education and societal values, hence improving community life and
responsiveness to contemporary concerns [19];[20]. Moreover, enterprises are progressively
embracing social innovation to guarantee sustainability, fostering organizational growth while
reducing adverse societal and environmental effects [21]. Social innovation acts as a catalyst for
revolutionary change, highlighting the necessity of collaboration with natural systems to tackle urgent
global challenges [18].

Religion and social innovation intersect in their common goal of societal transformation, with
religion frequently offering a 'higher purpose' that motivates enduring social effect. The story of
Abraham shows how faith may propel entrepreneurial ventures that produce beneficial societal
transformations, demonstrating the capacity of religious ideals to inspire individuals toward
significant activities [5]. Moreover, the interaction between religion and innovation demonstrates that
religious institutions can promote social entrepreneurship via high-trust networks and ideological
backing, which have traditionally stimulated community-driven ventures [22]. The spiritual aspects
of social innovation emphasize the significance of self-awareness and communal identity, indicating
that a profound comprehension of one's faith can result in transformative acts that tackle modern
societal issues [23];[24]. Consequently, religion functions as a fundamental component that both
motivates and maintains endeavors directed towards attaining significant societal transformation.

2.2. Key Constructs and Theoretical Lenses

Competencies like empathy, generosity, and ethical commitment, frequently cultivated through
religious activities, profoundly impact leaders' prioritization of society welfare. Altruism, regarded
as a spiritual and ethical attribute, arises from a cultural milieu that prioritizes spiritual values,
promoting prosocial activity devoid of anticipated recompense [25]. Prosocial leaders, driven by
empathy, engage in selfless actions to improve the welfare of their constituents, frequently
prioritizing the collective good over personal ambitions [26]. Moreover, spirituality functions as an
expansive motivational framework that surpasses material concerns, prompting leaders to
incorporate ethical issues into their decision-making processes [27]. Research demonstrates a
nuanced connection among spirituality, empathy, and altruism, indicating that spiritual experiences
might augment these attributes, therefore fostering a leadership approach that is more altruistic and
socially responsible [28]. Ultimately, these spiritual talents foster a more compassionate and
sustainable business culture [29].

Self-transcendent virtues, including compassion and humility, are profoundly ingrained in diverse
religious doctrines and substantially impact altruistic leadership. These principles motivate leaders to
promote the welfare of others, promoting a servant-leadership model that underscores healing and
consciousness, ultimately resulting in self-transcendence [30]. Furthermore, a spiritual-relational
leadership paradigm emphasizes the significance of collaborative connections and a collective moral
mission, informed by the ethical principles of prominent spiritual traditions [31]. This paradigm not
only augments leaders' empathetic abilities but also motivates followers to participate in prosocial
actions, as evidenced by the positive link between leader humility and follower motivation [32].
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Moreover, self-transcendence assists individuals in enduring suffering by offering a wider viewpoint
that contextualizes their difficulties, thus fostering resilience and social support networks [33]. These
discoveries collectively demonstrate how self-transcendent principles can motivate leaders to make
decisions that serve societal interests.

Self-transcendent virtues, including compassion and humility, are profoundly ingrained in diverse
religious doctrines and substantially impact altruistic leadership. These principles motivate leaders to
promote the welfare of others, promoting a servant-leadership model that underscores healing and
consciousness, ultimately resulting in self-transcendence [30]. Furthermore, a spiritual-relational
leadership paradigm emphasizes the significance of collaborative connections and a collective moral
mission, informed by the ethical principles of prominent spiritual traditions [31]. This paradigm not
only augments leaders' empathetic abilities but also motivates followers to participate in prosocial
actions, as evidenced by the positive link between leader humility and follower motivation [32].
Moreover, self-transcendence assists individuals in enduring suffering by offering a wider viewpoint
that contextualizes their difficulties, thus fostering resilience and social support networks [33]. These
discoveries collectively demonstrate how self-transcendent principles can motivate leaders to make
decisions that serve societal interests.

2.3. Mechanisms of Religious Influence on Social Innovation

Religious moral codes, especially those highlighting compassion and justice, constitute essential
components for ethical innovation, promoting activities that promote communal welfare. Compassion,
fundamental to numerous Eastern philosophies, is sometimes neglected in Western ethics;
nonetheless, it is essential for moral decision-making, as it encompasses equity, favorable results, and
concern for underprivileged populations [34]. The biblical scriptures emphasize a "justice
imperative," promoting equal treatment and social justice, especially for the impoverished, hence
highlighting the need for a just society [35]. Catholic social teaching underscores this by connecting
compassion, solidarity, and empowerment, advocating for the active engagement of marginalized
individuals in society instead of mere welfare assistance [36]. These moral imperatives collectively
foster a culture of integrity and social responsibility, crucial for confronting modern ethical dilemmas
[37,38]

Religious communities are essential in promoting social innovation due to their intrinsic networks
that enable collaborative action, resource-sharing, and mutual accountability. Communities like
Pesantren Rakyat Sumberpucung illustrate the utilization of social capital to tackle local issues by
fostering programs that promote collaboration and resource sharing among members [39]. The notion
of religious social capital emphasizes that involvement in these societies can stimulate entrepreneurial
activities by utilizing distinctive social connections to efficiently mobilize resources [1]. Ecclesial
communities greatly contribute to community work by mobilizing ecclesiastical capital to assist
social rehabilitation and outreach initiatives, hence strengthening community resilience [40].
Moreover, in times of crisis, religious organizations have exhibited their capabilities for collective
action by employing bonding, bridging, and linking social capital to deliver disaster relief,
highlighting their adaptability and dedication to mutual assistance [41,42].

Spiritual and religious experiences significantly enhance individuals' resolve and commitment to
social causes, fostering resilience and dedication. For instance, participation in short-term missions
has been shown to solidify religious beliefs and increase engagement in religious activities among
adolescents, thereby reinforcing their commitment to social justice initiatives [43]. Additionally, the
concept of spiritual activism emphasizes the importance of inner spiritual work as a foundation for
effective social change, highlighting themes such as interdependence and the necessity of spiritual
practices to sustain motivation in activism [44]. Furthermore, spirituality serves as a broader
motivational framework that transcends material interests, encouraging individuals to engage in
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socially responsible entrepreneurship and community-oriented efforts [27]. Lastly, religious
institutions are identified as vital resources for mobilizing progressive social movements, providing
both emotional support and spiritual motivation for participants [45]. Collectively, these insights
illustrate how sacred experiences can profoundly influence social commitment and resilience.

2.4. Proposed Conceptual Framework

The conceptual model demonstrating how religion propels social innovation through intrinsic
motivation, ethical imperatives, and communal support can be structured around many essential
components. Spirituality acts as a significant motivator, prompting individuals to rise above material
concerns and participate in socially responsible enterprise, therefore promoting creativity and
innovation [27]. Secondly, ethical frameworks, especially those rooted in religious doctrines,
augment entrepreneurial fervor, which is essential for maintaining social innovation initiatives [3].
Moreover, intrinsic spiritual inspiration, exemplified by a sense of vocational calling, profoundly
impacts inventive behavior, indicating that spiritual leadership can augment motivation and
synchronize personal values with collective objectives [46]. Additionally, religious leaders
frequently assume the dual role of social and religious entrepreneurs, utilizing their spiritual capital
to mobilize resources for community welfare, thereby strengthening the social fabric [47,4]. This
paradigm highlights the relationship among spirituality, ethics, and community involvement in
fostering social innovation.

Religious beliefs can substantially promote social innovation through multiple avenues, such as
ethical direction, community engagement, and spiritual motivation. Religious teachings provide
moral guidance that fosters ethical responsibility, encouraging individuals and organizations to tackle
societal issues, exemplified by the incorporation of spirituality in social work practices that prioritize
mutual benefit and collective well-being [48]. Community mobilization is illustrated by faith-based
organizations, particularly African American churches, who utilize entrepreneurial spirituality to
address urgent social issues, thereby promoting local economic growth [49]. Furthermore, spiritual
inspiration, especially from Islamic viewpoints, promotes balanced reasoning and thankfulness
towards the Creator, perhaps resulting in new solutions that enhance the quality of human life [50].
These channels collectively demonstrate how religious beliefs can initiate dramatic social change.

Religiously motivated social innovations establish a feedback loop that strengthens faith-based
ideals, promoting humanitarian behavior and social transformation. Volunteer gleaning efforts,
motivated by spiritual beliefs, tackle food insecurity while fostering community and purpose among
participants, thus strengthening their dedication to altruism [51]. Faith-based social enterprises,
exemplified by those founded in Indonesian mosques, illustrate the capacity of religious organizations
to tackle socio-economic issues while enhancing community welfare, thereby reinforcing the
principles of service and compassion intrinsic to their faith [4]. Moreover, the endorsement of human
dignity by faith-based groups empowers economically disadvantaged individuals, enhancing their
agency and fostering social transformation, thereby reinforcing the community's faith values [52].
These connections demonstrate how faith-based efforts can foster a circle of charity and social
transformation, underpinned by the motivations and teachings of religious communities [53].

The notion of religion as a motivational and ethical force in social innovation enhances existing
frameworks by incorporating Islamic values with social entrepreneurship. This integration highlights
the significance of Islamic ethics in cultivating entrepreneurial zeal, which improves social innovation
results through a balanced passion that promotes ethical decision-making and social responsibility
[3,54]. Moreover, the framework for Islamic social entrepreneurship emphasizes the significance of
collaborative and innovative methodologies informed by ethical values, thus effectively tackling
societal difficulties [6]. The emphasis on prosocial motivation in Islamic economics indicates that
intrinsic motives, enhanced by religious values, might foster more social innovation, especially in
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prosperous areas such as the UAE [11]. his synthesis bridges theoretical gaps and offers practical
direction for practitioners, emphasizing the importance of linking social projects with ethical and
religious foundations [55].

Faith-based and secular groups can greatly benefit from incorporating religious ideas into their
strategies for social innovation, especially in promoting sustainability and inclusivity. Religious
organizations, as indicated in numerous studies, have distinct ethical frameworks that can inform
sustainable practices, underscoring the interrelation of social, environmental, and economic aspects
[56,57]. Faith-based programs in Kenya exemplify how religious beliefs can promote community
conservation and rural development, exhibiting a comprehensive approach to sustainability that
corresponds with local requirements [58]. Moreover, the notion of faith-based corporate social
responsibility (CSR) demonstrates how religious tenets can reshape societal obligations, fostering
environmental stewardship and communal well-being [59]. As societies progressively acknowledge
the significance of faith-based organizations in public service, these institutions can operate as
essential collaborators in tackling social issues, utilizing their moral power to motivate collective
action and promote societal stability [60].

Policymakers should implement a multidimensional strategy to promote the involvement of
religious organizations in social innovation initiatives, while guaranteeing inclusivity and equity.
Initially, acknowledging the crucial influence of faith on community beliefs and behaviors, policies
ought to actively involve religious groups as essential players in developmental initiatives, utilizing
their established trust and outreach proficiency [61]. A triadic paradigm that includes collaboration
among the state, intermediary organizations, and local actors can establish a conducive ecosystem for
social innovation, promoting synergy and resource sharing [62]. Moreover, governments should
prioritize the democratization of access to knowledge and innovation, especially for disadvantaged
populations, to guarantee that social innovations meet the needs of the impoverished and foster fair
outcomes [63,64]. Ultimately, advocating for faith-based social entrepreneurship can leverage the
distinctive viewpoints of religious organizations to address societal challenges effectively, as
demonstrated by successful case studies in emerging environments [4].

2.5. Limitations and Future Research Directions

The issues posed by religious influence in social innovation generally pertain to inclusivity and the
conflict between religious motivations and secular ethics. As countries grow more religiously diverse,
the necessity for effective social inclusion tactics becomes critical, requiring a sophisticated
comprehension of how to navigate this variety without intensifying social tensions [56]. In
multicultural settings, addressing religious differences is essential, as neglecting this might result in
societal unrest and conflict [65]. Moreover, although spirituality in the workplace is frequently
perceived favorably, it may also result in ethical difficulties about the incorporation of varied spiritual
manifestations, necessitating businesses to embrace a flexible and tolerant stance [66]. Moreover,
religiosity has been demonstrated to adversely affect attitudes toward innovation, indicating that
traditional religious roles may obstruct progressive social change and innovation initiatives [67,68].
Therefore, equilibrating these processes is crucial for cultivating inclusive and innovative social
environments.

Future study at the nexus of religion and social innovation may gain from comparative analyses
that investigate the impact of various theological frameworks on social entrepreneurial endeavors and
their results. The current research underscores the necessity for empirical validation of proposed
frameworks that distinguish between religious doctrines and the actions of their followers,
particularly in the realm of socio-economic development [69]. Furthermore, examining the influence
of religiosity as a catalyst in entrepreneurship may elucidate how diverse religious values inform
business ecosystems and social efforts [70]. Moreover, including experiences from corporate social
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innovation by multinational corporations may yield a more comprehensive understanding of the
interplay between institutional environments and religious beliefs in promoting or obstructing social
innovation initiatives [71]. This comprehensive approach may provide significant insights into the
interplay of religion, entrepreneurship, and social transformation.

3. Conclusion

Religion provides a distinctive motivational framework for social innovation by imparting a ‘higher
purpose’ that inspires ethical, community-oriented actions. This approach is apparent in numerous
instances where religious ethics and spirituality significantly inspire individuals and communities to
engage in social entrepreneurship and innovation. Islamic principles substantially impact social
innovation by cultivating harmonious passion among entrepreneurs, thereby enhancing their
dedication to innovative social initiatives [3]. Religious social capital, a facet of spiritual capital,
serves as a significant resource for entrepreneurial endeavors by utilizing the strong community
connections and trust networks characteristic of religious affiliations [1]. The role of religious
institutions, through ideological speech and leadership, has historically facilitated entrepreneurial
activity aimed at addressing social challenges [22]. Furthermore, spirituality, as an expansive
motivating framework, inspires individuals to surpass financial concerns, linking their
entrepreneurial pursuits with ethical and socially responsible objectives [27]. In the UAE, prosocial
motivation, shaped by Islamic work ethics, is recognized as a principal catalyst for social innovation,
especially in a system where financial security diminishes dependence on extrinsic motivations [11].
Furthermore, religious entrepreneurial societies, particularly on the Asian subcontinent, illustrate
how religio-sociocultural norms can promote socioeconomic justice and resilience via community-
supported business endeavors [9]. These examples demonstrate how religion, with its ethical
doctrines and communal frameworks, offers a persuasive incentive structure that not only fosters
social innovation but also guarantees that such inventions match with overarching societal and ethical
objectives.

Religiously inspired social innovation possesses considerable potential to tackle intricate social
challenges by utilizing the distinctive advantages of faith-based organizations (FBOs) and promoting
collaboration with secular entities. Faith-based organizations (FBOs) are increasingly acknowledged
as essential participants in civil society, capable of fostering social change and development in various
circumstances. Their capacity to profoundly interact with communities, frequently surpassing
religious barriers, enables them to execute effective initiatives in domains such as conflict resolution,
social cohesion, and public health. Engagement with religious actors necessitates an awareness of the
varied objectives and political agendas present within faith communities, as these can either facilitate
or obstruct beneficial social change. The Gandhian experience illustrates how faith-based initiatives
can promote social transformation and harmonious cohabitation, emphasizing the capacity of
religious ideals to enhance the collective welfare. In a post-secular culture, the incorporation of
religious components into public discourse and social services is acknowledged as a method to
mobilize community resources and enhance the public welfare. Collaborative initiatives between
faith-based and secular organizations in Bosnia and Herzegovina illustrate how reconciling the
secular-religious gap can yield innovative solutions for social challenges, employing relational
dialogism to promote dialogue and peace. As urban areas grow increasingly diverse, interfaith
collaboration and the cultivation of social capital across religious boundaries are essential for societal
resilience and human development. Envisioning a future where faith-based and secular entities work
effectively may provide a more significant societal impact, tackling intricate social concerns through
a mutual dedication to progress and peace.

228



Proceedings of 3rd International Conference on Interdisciplinary Humanities and Communication Studies
DOI: 10.54254/2753-7064/52/2024.19538

Acknowledgements

I am very grateful for the academic tools and research that have inspired this study. My profound
gratitude extends to my family for their steadfast support and encouragement during this journey.
Your confidence in my work has been a wellspring of strength and motivation.

References

[1] Alemayehu, B. Z., Steffens, P., & Gordon, S. R. (2023). The formation and role of religious social capital in driving
entrepreneurial action. Journal of Business Venturing Insights, 20, e00426. https://doi.org/10.1016/j.jbvi.2023.
e00426

[2] Hongxia, Jia., Shahid, Igbal., Arslan, Ayub. (2023). “Entrepreneurship” from the lens of enlightenment: Impacts
of religiosity and spiritual intelligence on social entrepreneurial intentions. PLOS ONE, doi: 10.1371/journal.pone.
0285140

[3] Samira, Boussema., Lotfi, Belkacem. (2022). The role of Islamic ethics in shaping passion for social innovation.
Journal of entrepreneurship in emerging economies, doi: 10.1108/jeee-06-2021-0214

[4] A., F., K, Thoha., Ali, Mujahidin. (2023). Faith-based Social Entrepreneurship: Improving Mosque's Socio-
Economic Values in Emerging Country. doi: 10.22515/shirkah.v8i3.521

[5]1 Tjerlang, Munir., Timotius, Bakti, Sarono., John, Katrin, Klamber, Hutabarat., Sutrisno, Sutrisno. ( 2023). Faith-
Based Social Entrepreneurial Orientation. RERUM Journal of Biblical Practice, doi: 10.55076/rerum.v2i2.150

[6] Kausar, Yasmeen. (2024). Framework for Islamic social entrepreneurship. Journal of Islamic Accounting and
Business Research, doi: 10.1108/jiabr-08-2023-0256

[7] Kia, Hamid, Yeganeh., Said, Toumi., Zhang, Su. (2023). A cross-national investigation into the effects of religion
on national innovation. doi: 10.1080/13511610.2023.2289828

[8] Okrah, J., & Nepp, A. N. (2023). The Impact of Religious Traditions and Education Levels on Innovation Activity
in Countries with Different Income Levels. Journal of Applied Economic Research, 22(2), 216—-241. https://doi.org/
10.15826/vestnik.2023.22.2.010

[91 Omar, Javaid., Aamir, Feroz, Shamsi., Irfan, Hyder. (2020). Religious entrepreneurial communities as a solution
for socioeconomic injustice. Journal of Enterprising Communities: People and Places in The Global Economy, doi:
10.1108/JEC-03-2020-0023

[10] Chen,Y., Klyver, K., & Zhang, H. (2023). Altruistic entrepreneurs: How does religious belief affect entrepreneurial
career persistence? Journal of Small Business Management, 1-32. https://doi.org/10.1080/00472778.2023.
2248496

[11] Sophia, Soyoung, Jeong., Dhia, Waddah, Talib, Ali, Alhanaee. (2020). Prosocial Motivation as a Driver of Social
Innovation in the UAE. Social Science Quarterly, doi: 10.1111/SSQU.12913

[12] Mughees, Shaukat., Bushra, Shafique., Araby, Madbouly. (2024). Islamic Framework for Behavioral and Socio-
Economic Justice. doi: 10.4324/9781003366751-5

[13] A.Sh., Mevlyutov. (2023). The problem of social responsibility in Islam. Minbar. Islamskie issledovani§ doi: 10.
31162/2618-9569-2023-16-1-117-125

[14] Elsayed, K. G., Lestari, A. A., & Brougham, F. A. (2023). Role of Religion in Shaping Ethical and Moral Values
Among the Youths in Athens, Greece. Journal of Sociology Psychology & Religious Studies, 5(1), 11-20. https://
doi.org/10.53819/81018102t5153

[15] Azim, F., Shariff. (2015). Does religion increase moral behavior. Current opinion in psychology, doi: 10.1016/J.
COPSYC.2015.07.009

[16] Hassan, S. M., Rahman, Z., & Islam, J. U. (2023). A conceptual debate on why religious consumers engage in
ethical/unethical behavior. In Routledge eBooks (pp. 188-208). https://doi.org/10.4324/9781003288558-11

[17] José Apolinar, Zapata-Aguilar. (2024). Social innovation. Journal-health education and welfare, doi: 10.35429/
jhew.2024.14.8.9.14 Journal for The Study of Religion, Nature and Culture, doi: 10.1558/JSRNC.V911.17758

[18] Babatunde, Adeniyi, Adeyemi., Adewale, Allen, Sokan—Adeaga. (2024). Social Innovations for Improving the
Environment. Advances in human and social aspects of technology book series, doi: 10.4018/979-8-3693-2569-8.
ch013

[19] Reni, Haerani. (2024). Development of social education innovations in informatics and multidisciplinary bases to
improve the welfare of society in indonesia. doi: 10.69726/eijoms.v1i1.10

[20] Hlya, Unlii, Rekha, Rao-Nicholson. (2023). Social Innovation. doi: 10.1016/b978-0-443-13701-3.00026-8

[21] Erika, Astrid, Araque, Geney., Diana, Esther, Alvarez, Contreras. (2023). Social Innovation: opportunity for
business sustainability. doi: 10.56294/piii202320

[22] Roger, Spear. (2009). Religion and Social Entrepreneurship. doi: 10.1057/9780230298026_3

229



Proceedings of 3rd International Conference on Interdisciplinary Humanities and Communication Studies
DOI: 10.54254/2753-7064/52/2024.19538

[23] Eiko, Hanaoka. (2013). Religions and the Challenge for Social Transformation. doi: 10.12726/TJP.10.2

[24] E.C.,van, den, Dool. (2016). Spiritual Dynamics in Social Innovation. An organizational context, lived
spirituality and a school of spirituality.

[25] Yuliia, Humeniuk. (2022). Altruism: spiritual and religious aspects. Coghis, doi: 10.17721/sophia.2023.22.15

[26] Timothy, Ewest., Michael, R., Weeks. (2017). Prosocial Leadership, Religious Motivation, and Global Stewardship.
doi: 10.1007/978-3-319-72221-4 6

[27] Imre, Ungv&i-Zr myi. (2013). Spirituality as motivation and perspective for a socially responsible entrepreneurship.
World Review of Entrepreneurship, Management and Sustainable Development, doi: 10.1504/WREMSD.2014.
058049

[28] John, Thomas, Huber., Douglas, A., MacDonald. (2012). An Investigation of the Relations Between Altruism,
Empathy, and Spirituality. Journal of Humanistic Psychology, doi: 10.1177/0022167811399442

[29] Aswathi, Nair., Nagaraja, Rao. (2016). Spiritual Competencies for an Exemplary Organizational Work Culture
Outlined in Bhagavad-Gita. Journal of Organization and Human Behaviour.

[30] Ryan, Schmidt. (2023). Self-Transcendence: Servant-Leadership and the Doorway of Life. doi: 10.33972/ijsl.378

[31] Michael, F., Mascolo., Lizzie, Linn. (2024). Beyond the Self. doi: 10.4324/9781003396741-6

[32] Anthony, Silard., Chao, Miao., Bradley, P., Owens. (2021). Watching you descend, | help others rise: the influence
of leader humility on prosocial motivation. Journal of Management & Organization, doi: 10.1017/JM0.2021.24

[33] Fan, Yang. (2023). Transcending the self to transcend suffering. Frontiers in Psychology, doi: 10.3389/
fpsyg.2023.1113965

[34] Steve, Bein. (2013). Compassion and Moral Guidance.

[35] Samuel, L., Adams. (2015). The Justice Imperative in Scripture. Interpretation, doi: 10.1177/0020964315592131

[36] A, S, J, John, Coleman. (1999). Compassion, solidarity and empowerment: The ethical contribution of religion to
society. doi: 10.1300/J131V19N02_02

[37] Reclaiming Moral Foundations: Integrating Christian Ethics to Address Contemporary Moral Decay. (2023).
Journal of Humanities Music and Dance, 32, 32—41. https://doi.org/10.55529/jhmd.32.32.41

[38] James, N., Kirby., Stanley, R., Steindl., James, R., Doty. (2016). Compassion as the Highest Ethic. doi: 10.1007/
978-3-319-64924-5_10

[39] Sutomo, Aries, Musnandar., Diaya, Uddeen, Deab, Mahmoud, Alzitawi., Sutrisno, Sutrisno. (2024). Religious-
Sociocultural Networks and Social Capital Enhancement in Pesantren. Deleted Journal, doi: 10.15575/jpi.v10il.
19997

[40] Valters, Dolacis., Dace, Dolace. (2021). The contribution of ecclesial communities to the development of community
work: working religious capital. doi: 10.15181/TBB.V7811.1755

[41] Nobuyuki, Asai. (2018). Function of Social Capital Embedded in Religious Communities at Times of Disaster: Cases
of Disaster Relief Activity by a Muslim Community and a Soka Gakkai Community in Japan. Journal of disaster
research, doi: 10.20965/JDR.2018.P1323

[42] Shaheen, Rafi, Khan., Shahrukh, Rafi, Khan. (2020). Social Capital-Driven Collective Action. doi: 10.1007/978-3-
030-71450-5_2

[43] Jenny, Trinitapoli., Stephen, Vaisey. (2009). The Transformative Role of Religious Experience: The Case of Short-
Term Missions. Social Forces, doi: 10.1353/SOF.0.0223

[44] Michael, J., Sheridan. (2012). Spiritual Activism: Grounding Ourselves in the Spirit. Journal of religion and
spirituality in social work : social thought, doi: 10.1080/15426432.2012.647967

[45] Elizabeth, D., Hutchison. (2012). Spirituality, Religion, and Progressive Social Movements: Resources and
Motivation for Social Change. Journal of religion and spirituality in social work : social thought, doi: 10.1080/
15426432.2012.647891

[46] Yuanyuan, Liu., Fan, Zhang., Bin, Li., Pingqing, Liu., Shuzhen, Liu., Qiong, Sun. (2024). Believing in the power of
belief: a study on the formation mechanism of innovative behavior from the perspectives of intrinsic and extrinsic
spiritual inspiration. European Journal of Innovation Management, doi: 10.1108/ejim-06-2023-0488

[47] Jack, Barentsen. (2018). The Religious Leader as Social Entrepreneur. doi: 10.1007/978-3-030-29936-1 12

[48] Edward, R., Canda. (1998). Afterword: Linking spirituality and social work: Five themes for innovation. doi: 10.
1300/J131V18N02_07

[49] James, H., Johnson., Lori, Carter-Edwards. (2014). Entrepreneurial Spirituality and Community Outreach in
African American Churches. doi: 10.1007/978-94-017-9376-6_65

[50] Mufti, Agung, Wibowo., Widodo, Widodo., Moch., Zulfa. (2021). Agility Social Innovation in an Islamic Perspective:
A Literature Review. International Journal of English and Literature, doi: 10.22161/IJELS.62.27

[51] Mary, Kate, Dennis., Edward, Scanlon., Alicia, M., Sellon. (2017). “It’s a generosity loop ”: Religious and spiritual
motivations of volunteers who glean produce to reduce food insecurity. Journal of religion and spirituality in social
work : social thought, doi: 10.1080/15426432.2017.1284633

230



Proceedings of 3rd International Conference on Interdisciplinary Humanities and Communication Studies
DOI: 10.54254/2753-7064/52/2024.19538

[52] Susan, Mellows., Nadine, Bowers, Du, Toit. (2023). Social transformation through affirmation of human dignity in
a faith-based organisation. STJ | Stellenbosch Theological Journal, doi: 10.17570/stj.2022.v8n2.a10

[53] Reihaneh, Jahani., Mohammad, Yusof, Parayandeh. (2023). The Role of Faith-Based Organizations in Social
Service Provision. doi: 10.61838/kman.isslp.3.3.3

[54] Mustapa, M., & Arishin, S. S. (2023). THE ETHICS OF ENTREPRENEURSHIP IN ISLAM: AN ANALYSIS OF
IJTIHAD AND THE PRACTICE OF INNOVATION. International Journal of Entrepreneurship and Management
Practices, 6(21), 46-54. https://doi.org/10.35631/ijemp.621004

[55] Mohd, Nizam, Barom. (2012). Conceptualizing a strategic framework of social responsibility in islamic economics.
International Journal of Economics, Management and Accounting

[56] Stubblefield, J., & Bouma, J. J. (2018). Religious Organizations Bringing Sustainability Closer to Reality: Academic
Contributions to Environmental Sustainability and Climate Resilience that Can Help Faith Leaders Build
Communities that Are Environmentally, Socially and Economically Sustainable: Part 1—A Literature Review. In
Springer eBooks (pp. 141-159). https://doi.org/10.1007/978-3-319-95336-6_8

[57] Molla, R. I., & Dastagir, G. (2013). Faith-based ethical reform for social stability and sustainable development.
Philosophical Papers and Review, 4(1), 1-7. https://doi.org/10.5897/ppr2013.0097

[58] Joanne, M., Moyer. (2015). Faith-Based Sustainability in Practice: Cases Studies from Kenya.

[59] Loi, Teck, Hui. (2008). Combining faith and CSR: a paradigm of corporate sustainability. International Journal of
Social Economics, doi: 10.1108/03068290810873429

[60] Polixenia, Nistor. (2019). The Faith-Based Organization in the Post-Secular Society. doi: 10.18662/LUMENSS/07

[61] Anthony, Ware., Matthew, Clarke. (2016). Faith and crossing boundaries: implications for development policy and
practice. doi: 10.4324/9781315536941-20

[62] Robert, Lukesch., Alice, Ludvig., Bill, Slee., Gerhard, Weiss., Ivana, Zivojinovié. (2020). Social Innovation, Societal
Change, and the Role of Policies. Sustainability, doi: 10.3390/SU12187407

[63] Rodrigo, Arocena., Bo, G&ransson., Judith, Sutz. (2017). Inclusive Innovation Systems and Policies. doi: 10.1007/
978-3-319-64152-2_5

[64] Christopher, Foster., Richard, Heeks. (2015). Policies to Support Inclusive Innovation. Social Science Research
Network, doi: 10.2139/SSRN.3433962

[65] Elizabeth, Burns, Coleman., Kevin, White. (2005). Negotiating the sacred in multicultural societies.

[66] Kathy, Lund, Dean., Charles, J., Fornaciari., Scott, R., Safranski. (2007). The Ethics of Spiritual Inclusion.
doi: 10.1057/9780230611887_11

[67] Duygu, Blytkyazici., Francesco, Serti. (2022). Religiosity and Innovation Attitudes: An Instrumental Variables
Analysis.

[68] Buyukyazici, D., & Serti, F. (2024). Innovation attitudes and religiosity. Research Policy, 53(7), 105051.https://doi.
0rg/10.1016/j.respol.2024.105051

[69] Mohammad, Tariq, Al, Fozaie. (2023). Behavior, religion, & socio-economic development: a synthesized
theoretical framework. Humanities & social sciences communications, doi: 10.1057/s41599-023-01702-1

[70] Alhawiti, Hissah, Musallam., Suzilawati, Kamarudin. (2021). Religiosity and Entrepreneurship: A Systematic
Review and Future Research. doi: 10.25115/EEA.V3914.4171

[71] Ayse, Saka-Helmhout., Priscilla, Aamos-Concha., Carlos, Polo-Barcel@, Tony, Edwards., Gregor, Murray. (2024).
Corporate social innovation by multinationals: A framework for future research. International Business Review,
doi: 10.1016/j.ibusrev.2024.102273

231



