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Abstract: In recent years, the role of women has become a heated topic, dominating the trend 

of gender studies in many academic studies in sociology and anthropology, and the question 

of whether or not women have completed their role change and broken the mould of 

traditional styles has become one of the cultural connotations of multimedia on the Internet. 

As large Asian countries, China and Thailand are both growing countries in which traditional 

agrarian societies are gradually moving towards new technologies. This paper makes an 

exploration of the power and image of Chinese and Thai females in different magazines, 

media and films over time, including the media representation of Asian women in western 

countries and the local media effects. Whereas, further expansion of the definition of 

femininity as distinct from biological sex, in different countries, religious regions, 

technological means and other multifaceted individual representations, a deeper perspective 

on the culturally unfolding nature of gender definitions, promoting an extension of the fixed 

term feminine. 
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1. Introduction 

Female are increasingly being highlighted in the media, and the term “feminism” has become an 

online buzzword. For instance, the revised national birth rate for 2021 is only 7.52%, an 11.7% 

decline from 2020. The degree of education in the area is obviously related to the amount of reports 

and perceptions that transcend the most conventional and rudimentary sexuality that floods the media. 

According to polls, the image of women in regions with a high level of education is typically more 

transformed in terms of promotion in the job, freedom to have children, economic independence, and 

freedom to dress, while the contrary is accurate in regards to the conventional transmission of the 

household or the objectification of women [1], with some individuals always seeing marriage as a 

standard and flag for female’s professions.  

Nonetheless, currently, it is not difficult to discover a diverse depiction of women in popular 

television shows, films, and even commercial advertisements [2]. And although this is a progressive 

process around the world. There is also a growing interest in the image of women, encompassing 

political, economic and cultural aspects. And the status of women is gradually increasing, with 

different levels of style represented on screen and in front of the camera, where freedom and 

independence are valued, how are Asian women depicted in the new media in those fields, and is 
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there any racial bias or stereotyping involved? This paper explores how Asian females are portrayed 

in the media, mostly in Europe and America in their post.  

This paper is divided into three sections, it commences with the historical evolution of Chinese 

and Thai women and then demonstrating how the visual representation of Chinese and Thai female 

is conveyed in various media using modern technology by text analysis. The third section 

concentrates on the conclusive and terminating components of current messages of Chinese and Thai 

women in the media and the relevance of how humans should cope with women’s shifting position. 

2. The Emergence of Female Characters in Both China and Thailand  

To begin with, gender as an analytical concept is divided into biological and psychological definitions, 

according to rigorous academic interpretations. A woman is a grown-up female humanoid; a girl is a 

female human before maturity (inherits a pair of X chromosomes and childbirth from adolescence 

until maturity). The female being surveyed is the structural engineer of women. As a consequence, 

someone transforms into an object—specifically, an illustration product: A sight [3]. Since the 

beginning of the twentieth century, the Chinese government has embraced the Marxist prescription 

for labor freedom, culminating in one of the world’s highest female labor force participation rates. 

Economic reform, which began in the late 1970s, had a variety of effects on China’s egalitarian gender 

situation [4]. They were previously repressed in China and endured under a patriarchal social order 

characterized by differing attitudes. From the eleventh millennium B.C. onwards, Pre-modern 

Chinese society was mainly male-dominated and patrilineal, as well as the freedoms and possibilities 

open to women varied concerning the historical period and regional situation. Right after the 

Communist Takeover in 1949, Chairman Mao replaced the common use of the term “女人” [nüren] 

with “妇女” [funü] as he famously said, “妇女 [funü] 能顶半边天” (Women can hold up half the 

sky) [5]. 

Women were arguably the first in Asia to be granted the opportunity to vote in Thailand in 1932, 

but they remain underrepresented in Thai politics. In the 1920s, women were permitted to study at 

Chulalongkorn University, King Rama VI encouraged women to dress according to contemporary 

fashion and educated to become autonomous professionals and a new female newspaper pushed for 

women’s independence and equality. According to the National Statistical Office of Thailand, female 

Thais marry younger than male Thais, and women are recognized as “heads of households” in 24% 

of Thai households. Thai made marital rape illegal in 2007 [6]. Access to intellectual rights was a 

major turning point in Thai society at the time, and women gradually entered multiple jobs and 

professional roles, including doctors and lawyers, who once had social status and were not limited to 

low ranking and cheap labor. 

The importance of women’s self-perception continues to rise within China and Thailand, and as 

comparable Southeast Asian countries, both have implemented varying levels of legislative 

modifications and social industrial promotions, such as supporting female leaders, boosting the 

number of educational schools for ladies, and generating a female graphic in the field of technology 

for multimedia. 

2.1. Static Analysis of the Power of Image 

Pictures as a silent force to support the development of women’s watch pin culture Céline Sciamma 

as writer and director pays particular attention to sensual details, how sensations touch them, 

developing a unique blend of personal physical and emotional authenticity all together, intimacy 

being a real theme in her teenage years [7].  

China: Initially we are presented with three images of Chinese women from various eras and ages. 

It is simple to note that the first image, Mother carrying two children shot in 1917, appears to be black 
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and white, and the ladies are dressed in ethnic clothes of that era, carrying a stretcher with children 

in it, symbolizing that the major work and task of women was to bear children and run the family, 

long hair is also unsuitable for a variety of activities such as housework; the second photograph A 

woman in rural Jiangxi originates from 2008 by Huchuansong, when China was gradually joining the 

digital revolution, with a radical change in how people dressed, a wider range of images, and better 

picture quality. The girl in this photograph gladly poses for the camera and also portrays an authentic 

and modern image of a lady, yet she has not yet escaped a certain regional style; the final image is an 

equivalent portrait of Yang Mi, one of the present most popular Chinese actresses, who is staring 

intently into her camera, displaying her elegance and attractiveness in a compassionate and self-

assured manner, at the moment when people has also mastered filters, shooting techniques, and the 

feeling of close-ups, as though they are speaking to the viewer. 

Since then, the pictures of Chinese women have changed dramatically, from being embarrassed to 

appear in front of strangers to being competent to record their appearance and graphic in front of the 

general population’s eye and camera lens, indicating that the duties and responsibilities of women are 

changing in a subtle way, while the public’s expectations and standards of women as a gender are 

gradually changing.  

   

(a) Mother carrying two children. (b) A woman in rural Jiangxi. (c) Yang Mi. 

Figure 1: The image of women in China [8]. 

   
(a) River Woman in Northern (b) Certified nurse “Som” (c) Baifernbah, ELLE 

Figure 2: The images of women in Thailand [9]. 

In Figure 2(a), the Thailand image, on the other hand, is an ethnically distinct depiction of a 

farming lady, and the shot with the river is an excellent representation of Thai women’s inextricable 

relationship with rivers. The confirmation that Thai women have officially joined medical school is 

shown in the Figure 2(b), demonstrating that the role of Thai women in society has been substantially 

strengthened at this time. Also, comparable to the photo of Chinese actress Yang Mi (Figure 1(c)), 
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the third portion is a screenshot of Thai famous actress Baifernbah on the cover of ELLE magazine 

in 2023 (Figure 2(c)). Despite the fact that the photographs are immobile, we can observe the dynamic 

gaze and conversational frameworks that have evolved from stereotypical posture and clothes to the 

current day. 

2.2. Dynamic Analysis of the Power of Movie and TV  

Simultaneously, carrying on from this, Stuart Hall supported the four-stage theory to convey the 

reproduction of the coding of a message [10]. One may investigate the media’s portrayal of women’s 

roles and status through dynamics. When it comes to emerging multimedia, people need a variety of 

films and TV series, along with reality television programs in our life [11]. A television set is already 

a basic household necessity, and mobile phones’ high-tech capabilities are progressively being 

explored. 

Firstly, the title of the first film is Mulan. It is a 2020 American fantasy action drama film produced 

by Walt Disney Pictures. This film stars Yifei Liu in the title role (Figure 3), alongside Donnie Yen, 

Tzi Ma, Jason Scott Lee, Yoson An, Ron Yuan, Gong Li, and Jet Li in supporting roles. The film 

additionally obtained generally, excellent reviews from non-Asian critics in the West, who applauded 

the action sequences, costuming, and performances while criticizing the narrative and editing. On the 

other hand, fans of the original animated film, the Chinese diaspora, and Chinese critics panned the 

movie for its protagonist’s development and ethnic and inaccurate depictions of history. Hua Mulan, 

the female protagonist of the film, which also includes Asian actress Yifei Liu, skillfully connects 

women to the social battle. Which ones truly autonomous women can break free from the chains of 

tradition in the face of all the hurdles and struggle in the film, as well as the cultural limits on women? 

It is a matter of continuity throughout the ages [12]. 

  

Figure 3: Official Release Poster and Pictures for Mulan [13]. 

The TV series is also a essential way to express the image. Fresh Off the Boat (2015-2020), is an 

American sitcom television series produced by 20th Century Fox Television for ABC (Figure 4). The 

series portrays the life of a Chinese-American family in Florida in the 1990s, and stars Randall Park, 

Constance Wu, and Hudson Yang. The series broadcast its initial two episodes on ABC in February 

2015 to favorable public reaction, making it the inaugural network television sitcom in the United 

States in almost 20 years to feature a family of Asian Americans as lead characters. How do Asian 

families live in a typically American era in an environment of a completely alien world? During their 

oldest son’s school cultural event, the mother of the family instructs her children to wear Tang outfits, 

eat Chinese food, watch Chinese TV programs, and display Chinese cultural traditions. It shows that 

racist discourse in the context of digital media is often masked by satire and therefore embraced by 

the platform, which makes it difficult to confront racism [14]. And this mother not only must pursue 

her career, such as taking a certificate and becoming a member of the community council, but she 
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also has to take care of the reproductive health economy and the education of her children, indicating 

in numerous capacities that the image of contemporary women already requires a comprehensive 

promotion process, which the author believes is also a kind of transformation of the balance effect, 

not only need to carry the power of the top, but also need to pay attention. As a result, marriage and 

intimate connections have grown increasingly dominating, while sexist issues in the popular media 

have lessened. These findings support a revival of traditional gender values that place women in the 

realm of “private life”, as well as the media’s reiterated use of individualistic solutions to structural 

issues, implying an alliance between patriarchal and neoliberal perspectives that influence visible 

discussion of gender while concealing structural gaps in urban China [4]. 

  

Figure 4: Official Release Poster and Pictures for Fresh off the Boat [15]. 

The last one is Gap: The series (Figure 5). It is a Thai romantic comedy series aired every Saturday 

from November 19, 2022, to February 11, 2023, on Channel 3 and the “IDOLFACTORY” YouTube 

channel. Gap is Thailand’s first girl love series. In light of its enormous success, the series is seen as 

setting the way for the current GL genre. In barely three months, it achieved 300 million views on 

YouTube. Synopsis: Mon (Rebecca Patricia Armstrong) had looked up to Sam (Sarocha Chankimha) 

until her predecessor came to her help years ago. Mon decided to apply for a position at Sam’s 

company after graduating, but her aloof and chilly demeanor astonished her. The closer she got to 

Sam, the more her feelings shifted from idolizing to love, and things improved when Sam realized 

she felt the same way. However, numerous difficulties stand in their way, including gender 

restrictions, an 8-year age difference, and social class because Sam belongs to a royal inheritor. In 

reality, homosexuals’ legal rights did not emerge until the 1990s, when the LGBTQ population was 

always ignored or indirectly denied their emotional presence, and lesbianism was never a topic of 

active discussion in social practise. Besides, Jitterbug’s consumer and popular appeal surged 

considerably during the global embargo caused by the coronavirus outbreak. During this period, the 

media spotlight on Jitterbug might be read as an acknowledgment of girlhood in the face of the 

epidemic, transitioning from a previously conceptualized environment as private and free of judgment 

to one of public visibility, surveillance, and evaluation [16]. The realization that Thailand, a 

historically large country, can suddenly offer this as a film or TV series and generate a lot of 

discussion is a statistical indicator of the greater acceptance and diversity of female roles, as well as 

the blurring of emotional gaps. 
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Figure 5: Official Release Poster and Pictures for Gap: The series [17]. 

3. Conclusion 

The term “independent female” is now a label and a societal expectation that women internalize. The 

representation of the “stronger woman” in today’s women’s flicks and plays has, to some extent, 

become an “ideology” that adds to high expectations of women by enabling more women to 

empathize with and internalize the criteria for themselves, therefore prescribing how they should 

behave in society and how they should live [18]. Although this appears to be a demand imposed on 

women by males rather than a demand placed on women themselves, it is still basically an 

“oppression” of women, deeper, more subtle, and more difficult to fight due to a lack of an object of 

resistance. That is, it appears that women have no target entity to rebel against, even if they wish to 

since the oppressive content is internalized in the demands of the feminine ego. 

Women are becoming increasingly influential and profound roles in social situations. Whereas, 

there is still a great deal of ambiguity in how female describe themselves, how society and the media 

define women, and how their demands are understood and satisfied. Women will continue to be 

represented in movies and TV dramas as long as these questions go unresolved. The carte de visite, 

which peaked in prevalence in the 1860s, was a mobile, public, and performative kind of media that 

developed significance through circulation. In examining the socially meaningful attributes of these 

crates, this paper contends that the Carte possesses many of the characteristics commonly linked with 

digital imagery at the start of the twenty-first century, and we can see a precursor to dissemination of 

images prevalent in the age of online socializing in this Victorian media form [19]. These issues will 

be covered in movies and television for as long as they are unanswered. In reality, while the placement 

of women’s roles in the media is steadily changing, Asian women appear just a handful of times in 

Europe and the United States, and in certain locations, the old “agrarian lady” and “family-oriented” 

stereotypes are still connected who are still prevalent in some areas, and viewers still make decisions 

based on their personal tastes and interests. 
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