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Abstract: During the nineteenth to twenty century males and females have not equal rights to
find jobs and attend school. Equality became a hot topic during the nineteenth century. As
human gain more knowledge and have more enlightened mind males and females are mainly
equal in the legal and moral level. However, males and females still have to face their unequal
sides that hide by customs and stereotypes. The chief object of this study is to survey the
difference between genders’ opinions towards those two topics on different online platforms.
One is male and female received the different treatment during job hunting. Another is the
opinions towards women’s behaviors during pregnancy. The method used in the study is
known as questionnaire, experiments on mock recruitment, common software surveys and
desired pregnancy lifestyles were made to measure this project aim. The authors undertook
the experiment to support the hypothesis of in the same type of online platform, males and
females have different opinions about the Equality. The authors carried out several studies in
questionnaire which have demonstrated that even if man and woman are equal, it’s still not
enough to change people’s own minds.  All the preliminary results throw light on the nature
that even though males and females are essentially equality, but it’s still not strong enough to
change the subconsciousness of people.
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1. Introduction

Gender equality is an index to measure the development of a society. All over the world, some
governments have done progress of gender equality. In Sweden, women’s representation in the lower
house of their parliament has an approval rate above 40 percent [1]. However, there still exists some
problems. In a small Islamic state, men’s growth rate of employment of men is nearly four times
bigger than women’s in 1998 [2]. Besides, although a woman spends the same amount of time on a
salary compared to her husband, she does more housework and spends more time on caring children
than her husband [3]. Nowadays, unlike using traditional medias such as books and newspapers,
people have new method to learn about gender equality. Social platform has become an important
source for people to learn about gender equality. According to one research, 96.15% per cent of the
interviewees hear about relevant information about gender equality on social platform [4].

In the research of this paper, the authors set up a hypothesis that men and women do have different
opinions on gender equality on a same social platform. In order to verify this hypothesis, the authors
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organize a questionnaire to investigate the differences between male and female mindset of gender
equality on social platforms, and also analyze the connection which link the proportion of males and
females on social platforms with this mindset. The questionnaire is based on two topics which are job
discrimination and lifestyle during pregnancy. The writers set up a series of questions to collect men’s
and women’s opinions on these two topics.

2. Method

The study mainly adopted a questionnaire method to collect data. All of the information in the
questionnaire are definitely keep secrets and only be used in this study. When determining the stage
of the subject, the researches randomly choose people that from different age group. The authors used
WeChat group distribution and snowball techniques for spread the questionnaire. Total sample sizes
of this study are seventy- eight participants with seventy-three percent of young people who are
between fifteen and twenty-five years old and fifteen percent of people are between thirty to sixty
years old. The gender ratio of men and women is sixty percent of female and thirty percent of male.
In the study the experimental data on middle-aged and elderly adults is very scarce.

The questionnaire is divided into two parts. The first part focuses on the different treatments faced
by different gender groups. The second part focuses on the women’s lifestyle during pregnancy. For
the first part, the researchers organized two situational manner questions. In this type of question, the
researchers list five variables which are sex, age, working experience, education background and
whether ready to get married within five years. In the first situational question, sex is controlled to be
different, and other variables are same. In the second question, whether ready to get married within
five years is controlled to be different, and other variables are same. For the second part, the
researchers also set up two questions. Both of the two questions are asking about the attitude of the
lifestyle during pregnancy. While the first question is based on the general view from the software
that the interviewee often uses, the second question is based on the interview’s personally favorable
opinion. There are three variables, makeup, eating and dressing in each option. The first option is
freedom of all variables, and the second option limits the degree of average time spend on these
types of software, average used numbers of these types of software and rank the four recruiting
requirements in order of importance.

3. Results

Male : 33.33%

™ Female: 66.67%

Figure 1: Total sample size. (Picture credit: Original).
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Figure 2: The number of using different types of software. (Picture credit: Original).

In this research the authors used the “snowball way” in WeChat groups to distribute the
questionnaire. This research has collated seventy-eight subjects, including twenty- six males and
fifty-two females (Figure 1).

For avoid homogeneous groups the authors are expanding the middle-aged and elderly groups into
the total sample size. As Figure 2 shows, people are more likely to spending their time on “long video
class” and “graphic class” is not popular enough in this sample group.
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Figure 3: Average time of using software per day. (Picture credit: Original).

From Figure 3 there are more people spending one to two hours with the type of software that they
choose. The logical answer to explain this is fifty percent of subjects in this study are high school
students and college students, they don’t have much time to use phones and software.
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Figure 4: Importance sorting when haring employees. (Picture credit: Original).

Figure 4 shows the importance to hiring employees as employers. As subjects are chosen, they put
“work experience” on preferred condition and “personal education” is the second highest priority.
The authors believe that this result is because work experience can indicate whether the person is
responsible, and whether the person is suitable for the position based on previous work conditions.
From the level of personal education, it can reflect whether the candidate can use professional
knowledge to solve problems that others cannot solve by experience. The research also shows the
“ability to balance family and work™ is equally important with age for thirty people. The most reason
for that because the ability to balance family and work is dependent on person’s age and family
situation. And author also finds people who use “long video class” software is more likely to put
personal education as first priority, and people who use “graphic class” software tend to choose work
experience firstly [5].

There are two situational questions for pretending subjects are employers to hire personnel. The
first question is to compare two recent graduates of different genders, who have had two internships
during university life and have no plans to marry in five years. More people have chosen the man for
the position [6]. The incidental explanation for this is man can work longer than women. For instance,
when they must to do extra work, man’s time are more flexible than women and the women’s
emotions cannot be stable enough to handle some important issues in company during the menstrual
period. The second question is to compare two women. The first is thirty-five years old, and after
graduating from the master's degree, she has two years of work experience and has no plans to marry
within five years. The second, 29 years old, has two and a half years of work-study work experience
during her master's degree, and is now married and trying to get pregnant. More people choose first
woman because she has no plan of baby stuff and more work experience so she can spend more time
on work. However, some people choose second woman because they think second woman will have
more responsible than first woman because second woman is already getting married and planning
for having children, she will work hard for her own family [7].
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Figure 5: Online information about pregnancy lifestyles. (Picture credit: Original).
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Figure 6: Personal opinion on pregnancy lifestyle. (Picture credit: Original).

As can be seen from the tables on lifestyle during pregnancy in Figure 5 and Figure 6, the authors
make some comparisons between online information and real-world views. In online information,
more information people receive is “no makeup, light diet, warm clothes” views [8]. In real life, more
than half of people agree “freedom of makeup, freedom of eating, freedom of dressing”. However,
there are still have different opinions for instance makeup is suitable when woman are already light
diet and dress properly and women can do everything they want when they’re not going to hurt
themselves and baby [9].

4. Discussion

According to Figure 4, most interviewees regard work experience and degree are more important than
age and the ability to balance family and work when selecting the employees. Analyze from the
interviewer’s perspective, the result is reasonable. An important and intuitive index to measure the
value of employee is the ability. The ability contains two aspects, work experience and degree.
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Sufficient work experience means this employee has a good professional network because he is
familiar with the people who work in this field. This can help him quickly get into the working place.
A high degree indicates that this employee has professional knowledge and skills in the applied job.
He can easily and effectively solve the problem and be proficient in using the required working tools.
Therefore, most people would make work experience and degree a higher priority than age and the
ability to balance work and family. However, there are also other factors which will influence the
interviewer’s decision. According to one research, the degree that the interviews fit the local culture
background is also considered to be a factor. A high culture fit person is more likely to be employed
than a low culture fit person [10]. In another research, the result supports that the gender of the
interviewer would also influence the performance of the candidates. When the interviewer is a female,
the candidate is more likely to achieve a higher score in language test [11]. Besides, COC has
formulated several policies to protect women’s right. Firstly, female employees shall not terminate
the labor contract at will during pregnancy, perinatal period and lactation period. Secondly, women
enjoy equal rights with men in employment. Thirdly, it is forbidden to arrange female employees to
engage in specific labor. Fourthly, female employees are entitled to maternity allowance, maternity
insurance.

5. Conclusions

In this research, the researchers find that men and female do have different views on gender equality.
Some women call on giving women the same status as men in the workplace, politics and social status.
Some men think that women have enough rights and men have more pressure because they are
required to afford a family and contribute more to a society. There are some possible deficiencies in
this research. Firstly, the reason why some men have conservative opinions on gender equality need
to be explored more. Secondly, people might hide their true opinions when doing the questionnaire.
Thirdly, some questions in the questionnaire don’t organize well so some replies do not collect the
data the researchers want. Lastly, some factors which might affect the interviewer’s opinion are not
being considered. In order to solve these three limitations, the researchers raise possible solutions.
Firstly, the research can use the interview to learn more about the men who have conservative
opinions on gender equality. After several interviews, the researchers can draw some of the same
traits from the interviewees. Further study can be adopted to analyze the traits. Secondly, the
questionnaire can set some repeated questions to better collect the effective data. Thirdly, some
questions need to be given more freedom to the interviewees. More free response questions can be
adopted.
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